\WVitalSoftware ContactTracker

Powerful Solutions for the Automotive Industry
V Lead Management, Prospecting and Milestone Tools

V Bi-Diréctional Data Integration With All Leadihg DMS Systems

L
-+ ‘>

-
V iPad,?afa}Qhrome, Mozilla and Gthir Brovy*

_ o ¥ Y : P i . .

“rin sl D . od Ma‘keting Services - Letter, HTML Email, SMS'and ealls

www.vitalsoftware.net



Vital Software is the developer of data driven solutions
for the automotive industry. It specializes in solutions
for automotive OEMs and dealers which assist in driving
profitability, reducing marketing waste, preventing
prospect leakage, and more.

Servers

The company has extensive experience with
data integration, in particular Dealer
Management System (DMS) data, Head-office Phones
databases, and various third-party lead sources.

Its recent success is the addition of bi-directional
functionality with Pentana’s ERA product set.

Dat

Its flagship product, ContactTracker offers
functionality in several areas - prospect and

lead management and tracking; targeted customer —;1
marketing activities using direct mail, email, SMS Tablets

and telephone; outbound call list management; || .
inbound call, case and concern management plus Desktop

parts and service bookings and reporting.

i V Service & Parts Instant access to detailed
service and parts information; including
labor costs, profit analysis, parts sales and
in-depth repair order analysis.

Qverall inlast 12 months,

LN . V Service Customers Instant reporting on
retained service customers and lapsed service
: customers.

Prospect Report on opportunities by
salesperson, make, model, milestone, lead
source and more.
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Graph Type  Bar Chart -

Leads Capture, track, assign and manage all
leads in one central system. Customer data
at your fingertips allows for rapid responses.

Opportunities Monitor all the milestones
leading to a sale. Increase organisation
efficiency by standardising processes.

Pipeline View and report on the sales pipeline
to assist with financial planning.

Productivity Manage sales staff activity levels
and eliminate wasted effort.

Floor Traffic Just a couple of clicks to
determine how effective any campaign has
been.

Planning Information captured in a central
system can be used to make data driven
decisions.

Sales Cycle Manage customers from first point
of contact to making a sale. Track ratios of
phone calls to appointments to test drives

to sales... and more!

ConbactTrackers unique daka extraction
methods allow for data from all lead
sources in the one SQL database. « Dealer Management System Integration
ContactTracker is the world’s first CRM to
Leads from Manufacturer integrate with all major DMS systems.
& Dealership Websites

Customer & Sale info
from Dealer Mana;;emev&

Bi-Directional Keep your customers and

- prospects details synchronized between the DMS
. and ContactTracker.
Showroom Walle Ins v Tradeshow Leads V De-Duplication Intelligent de-duplication
& Service and Parts Data technology ensures service customers are data

matched with sales and prospect customers

& Telephone Leads
é—- providing a holistic view of the record.

—
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ConkackTracker v Additional Data Sources Enterprise level

systems including Oracle and SAP, web services
and even manufacturer systems can be integrated

into ContactTracker.

V Multi Site Consolidate data from multiple sources
and assign privileges to view data by brand,
branch, group or salesperson.

Security Apply security rules to determine which

o o permissions and/or restrictions each user should
Marketing Communication ComPLex Repor&s be allocated
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ContactTracker is the ideal solution to
Plan, Deliver and Report on marketing efforts.
One of the view of all integrated data!

Campaigns Create, Manage and analyse results
from campaigns.

V Target Marketing Select customers according
to specific demographics using our intuitive
“Quick Pick” data filtering wizard.

Wizards Launch mail, email and SMS wizards at
the click of a button to send personalised
communications.

v

Recurring Letters Save time with setting up
repetitive letters. Print on schedule with ease!

Service Reminders Helps with customer
retention and ensures maximum revenue from
the relationship.

Service Marketing Maximise customer
retention and increase service revenue
through enhanced customer relationship.

QC S S S

Privacy Conforms to goverment regulatory
requirements providing privacy flags for all
communication methods.
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Dealer Standards Designed to seamlessly
improve Customer Satisfaction Index (CSI)
results. The Dealer Standards module allows
for easy customer follow-up and continuous
improvement.

Configurable Schedule customer contact
points based on your own business processes
and measure customer satisfaction against
CSl scorecards.

Trend Reports View data-driven graphical
reports that allows drill down functionality into
individual customer problems.

Process Improvements Report on trends
affection CSl and follow a 4-step process
improvement worksheet from root cause
analysis through to success measurement.




